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F_ODUCT CODE RATE W/FF

ONNECTION CHARGES
IliIN~TA.LLATION

17-.., I~t
Ii EVENING IA 539.95 542.05

'!Ii WEEKDAY, AM/PM IA == 11 529.95 531.52

Iii ALLDAY IA==J2 $25.00 $26.31

l'I'tAANSFER
II! EVENING IT $39.95 542.05

III WEEKDAY, AM/PM IT=11 $29.95 531.52

III ALL DAY IT=12 $25.00 526.31
,ii'
II VALUED CUSTOMER IT== 14 $14.95 515.73

"im UPGRADEIDOWNGRADE IU $25.00 526.31

I RA OUTLET 10 $20.00 521.05

i ELOCATE IR 520.00 521.05

I REMIUM CHANNEL UPGRADE
I NO TRUCK ROLL IY 55.00 55.26

rEM1U M CHANNEL SWITCH IN $10,00 510.53

REMIUM CHANNEL DOWNGRADE 50.00 50.00

ULK NO-TRUCK INSTALL IW==IW $0.00 50.00

. ON STANDARD INSTALL (PER HR) IQ $25.00 $26.31

10SEE INSTALL SHEET FOR UPGRADE/OTHER CODES

~QUIPMENT CHARGES
r

"
tSWITCH

c •

NX 55.00 55.26

• ·I(IT UG 510.00 $10.53

~ "KIT
NT $10.00 510.53

M KIT NT 510.00 510.53

,e-TAC MA 5150.00 5157.88

EMOTE MU 520.00 521.05

ANUAL CONVERTER MH,MD $100.00 5105.25

fw1TS DECODER MT ~30.00 530.00

J REMOTE YR $50.00 552.63

MXTUNER YO $200.00 5210.50

MXREMOTE YO $20.00 521.05

A CONVERTER MZ $150.00 5157.a~

A REMOTE MO $20.00 521.05



INCORPORATED

FCC Rate Regulation Impact
Mass Media Bureau
Room 314
1919 M Street NW
Washington, D.C. 20554

CX:taber 1, 1993

Dear Sir:

Please find att~,:,hcri KBLCOM' s response to the FCC Rate Regula.tion
Impact Survey for each of our five systems. If you have any
questions, please call me at (713) 651-2712.

Sincerely,

~u~vJ
Sr. Director Regulatory Relations

7/Ji~ - r": ;..".../'t:" .J' A ';.rt!' .4'"
,

1200 Smith Street, Suite 1800 Housw", TCAas 77002 713/65CJ·5411 Fax 713/651-2700
A subsidi1f\' of Housron Ind'hrrie' Incnrl'outed



FOOTNOTES FOR FCC SURVEY
KBLCOM

DICKINSON PACIFIC FRANCHISE

1. The attached rate card dated July 2, 1993 is the line-up in effect on September 1, 1993.

2. The increase/decrease percentages (line 27) were calculated using the promotional rate of $15.95
for Value Basic customers. If instead, one assumes the maximum initial pennitted rate (MIPR)
that could be charged of $18.44, only aprroximately 4% of all of the Dickinson Pacific franchise
customers would have received an increase in their bills. Eleven (11) customers taking Broadcast
Basic Service actually had an increase in regulated service rates. In addition, Senior Citizen
discounts have been eliminated at September 1, 1993. These approximately 9,488 customers
(13 %) did see an increase in their bills when the Senior Citizen discount was dropped. This was

not reflected in line 27.

3. The number of regulated service changes is estimated based on the franchise's pay penetration
rate, the percentage of franchise subscribers to the total, and the total system service changes.

4. The Community Unit ID# is for Huntington Beach, CA., other communities served by Paragon
(Dickinson Pacific System) are; Fountain Valley, Stanton, Westminster, Midway City/Orange

County.



Fed_al Communications Commission
Washington D.C. 20554
Pace 1

FCC RATE REGULATION IMPACT SURVEY

Approved by OMS
3060-0578

ires 12/16/93

01. Communit Unit 10#: 05. Respondent Name: KimOusdahl
02. MaWn Address street: 06. Respondent Fax: I-clf~7-',--,13:c7.·"-':6c..:,:5"":"'1=--::-27-7-9-. --~~----I

03. Mailing Address ci : 07. Respondent Phone: (713651-2712
H:c---£.~-~....".....,-=-------.,.---~

04. Mailing Address (state & zip): 08. System/Franchise: Parci9QO -OPC/Franchise

REGULATED SERVICES I CHARGE I CHANNELS I HOUSEHOLDS
Describe Service Tier I 4/5/93 I 9/1/93 I 4/5/93 I 9/1/93 I 4/5/93 I 9/1/93
09. TIER 1 (Basic) Broadcast I $12.95/ $18.441 201 291 69,5701 71,278
10. TIER 2 Value/Standard I $3.00 I $4.451 101 71 69,559T 68,741

September 1993

CHARGE I EQUIPMENT UNITS I HOUSEHOLDS

$0.00 I $0.34
~a,oo 1$Q·{)QJ>

69.570 I 71,278

$97,0001 $82,000

Increase% I 0.15%

$2,057,000 \$1,754,OdO

4/5/93 I 9/1/93 I 4/5/93 I 9/1/93 I 4/5/93 I 9/1/93

15. Service Change

13. Converter

11. TIER 3 Standard I $10.00 I - I 71 - I 68,410
12. TIEF14 I I I 1 I I

REGULATED EQUIPMENT

Non-addressable: $3.95 $0.87 2,877 2,046
Addressable: $3.95 $3.16 29,917 31,716

f---:1-4-.I-n-st-al:-:-Ia--:-tio-n------------;::P~re-:-w--;i-:-:re--::;d.--t:-~$4•••.;:;9;-;.9'-=5:T;:;-24-;-.~06;:;';/.-:-hr--~ t,708 1.913
Unwired: $49.95 24.06/hr 214 329

Visit required: $25.00 $t2.03 107 111
No visit: $0.00 $2.00 278 213

$0.00 $0.00



13. FFf:C.T\-VE 4-~-9>
PARAGON CABLE CHANNEL LINE UP

...

7 Additional Channels

March I, 1993
STANQARD RASIC

".0 1M CNnnel•. ' .
I KCII(J)
3 ....... '**-IC-SpIIn ...
4 ,KfeC(4)
II .........
• tmA(I)
7 KMC(7)
• NIall la 'un
., KCAL(8)

'0 CNN.......,. .....
11 K1"JV(U)

'I l.hIIM
13 KDOI' (18)
JA 0II0e

"" ES.....~. ,.,...11ck-m- w-aher CtMlnneI

~~
h. 1M~CMnneIIHSC II
lao CNN

" 1M~CNnnel
./11 AnwIIeIR....a.utca

25 FINIa-.CWde
:r• .-,. ...........
28 ........,. dAcc_

2e C- I27 KOCe_
2e I<CET (It)
28 Or.,.. County""­
~ CNeC
31 WT88
U lM,..,CtwIneI
33 ~e-..
34 M1V
35 VH1
:MI TNN
37 t<DOC (N) *:
:MI HBOI Channel 40 under Broadcast Basic
30 f\ratCholoeI S . b d' 1 P
4G' ~*a.I•• lltAeoeull'lre ""nJc~~ erVl ce ecomes pl~e oml nate y PV
4' I'IfaIlCholHIIIIKICI(") (Pay-Per-View) on the Value and
42 ,.....ChoIHIV Standard Basic Sel~vi ce ti ers.
43 CommunIIIr CollegeT~
44 KMEX (34)
45 Home l!IIl!Itl~lGPPIIlBDIllngntiClub

11 Additional Channels
1 Deletion

25 FIratC~GuIcM
./:r. .-,. ..~

28 ....~Acc_
2e C-1pM1
27 KOCE(IO)
21 KCET (III)

./28 Or...CounIV Ne-.
/~ CNaC

" WT8S,/32 lM,~CNInnef
~33 Comedy Cer*"
.,,~ M1V
:;. VH'
Ae TNN

37. ICDOC (51)
38 H802
~ fir.. Choice I
4Q flI..- ett.I•• I".'-"'~' uW'lIlllpai~-
41 ,.,.. ChokJe IMll(8CI (11)
42 firat ChoIoe IV
43~ CoIMge TeteeouraN
44 KMEX (34)
45 Home ShopDlng Club

YALUUDASIC
N.O the....ChIlMeI
•• , St10WIllM I

2 KC18(2)
3 MunIcIpIII~-8pM""
• KNIC (4)
, 8howIIIM
• 1CfLA(S)
7 1<A8C(7)./• .NIck""""
e 1<CAL(e)

-1'0 CNN II. • .... NewlI
11 KT1'V (11)

/12 UWme
13 KCOr('3)
,. Home 8011 0II0e

40 L8Ued Aoonl/flre-MunIolpaI·
41 I<8CI (11)

., CommUnity College TeI.coursee
44 KME)«S4)
45 Home ShoppIng Club

20 Channels

BROApCAST UASIC

" WTBS

'7 !<DOC (51)

:2 KC18(2)
3 MunIc/pIII AcceeaJC-Span II"
• KNBC (4)

• K'J\A (I)
7 1<AIC(7)

., KCAL(8)

25 Meh IloWtl.et/leMed Aoc_
2e C-8pen1
27 !<OCt (10)
28 KeET(28)

Z3 Fir8I Choice Qulde

" t<COP (1~,

11 ICT1V (11)

----------------------
10 Net Additional Channels



OWlEt 1I1B.P IISf Itli
CIa.e CFEJlATCIl ME: DICXI~ PH:IFIC CHIlESYST96
AWCKISE IUf'tCaITY: f'CTA. a:um a awa.. A:l59Olf. CYPRESS" lHlt«XJlR:RATB> r.wel~

0WI6. 1I1E-tF a .au 2. 19951MEl, OESatIPTIQI
TIER 1 TIER 2 TIER 3 Tlat 1 1Iat Z TIER 3

IIODCAST VAU.E $TNtWI) S4TB.1.ltf SATB.1IIES4JB.llTE

1,
1

1
1
1,
1
1
1
1 , 1

1 ,
1 ,, ,, ,
1 1

,,,
1
1,, ,
1 1

, 1, ,, 1

4jlM) FIRST OOICE PPV-ICU.T (2it IllS)
99/1 FIRST DOlCE PPV
az IDS (2)
CD C-SPM II (62.5X) I KJlICIPAI. A£IESS
~ .:MIt (4)
(6 SIOITIIE
06 r:n.A (5)
aT we (1)
os MICkEUtfD!
CR t:rA (9)
10 011 taOlltE tBoS
" mv (11)
12 TIE FMCllY OWlS.
13 mP (13)
14 III)

15 ESAI
16 flRltE 1I0CEl I TIE \81lER 0WfEl.
17 TNT
18 USA
19 TIE DISCDJERY OWl >SOX I lfASB) N:aSS
31 at(

21 TIE OISl£t 0WtEL
12 NBICNl tOIlE QASSICS
Z5 IGMr (12) I lEASED " I..lX:AL ~ss
a4 MTS & BlTBtTAIIKJiT
25 FIRST DOlCE WY aJl[£
2J6 aDlX (56)
U treE (50)
3S rrEr (35)
29 oot >SOX SATELLITE PfOO
30 oe:
31 lIS • A tA CARTE SERVICE
12 LJfETJIE
33 CXJoB)Y CBITUL.
34 MTV
]5 nE fOt'IE OWlS.
36 T1IC
"Sf SIOJTliE II
38 l8) II
19 FIRST DOlCE WY
40 K11IC (40) I RaIC & MJlI AIlBS
41· FIRST DOlCE PPV~ I t:SC1 (18)
42 I)fSN ('6) (IDE SNP 1IlO'OrAST) 1
43 C-SPM I >SOX I CDM.NITY 0l.lSE 1
44 DEX (34) 1
~ ~1 1
106 l\EA (52) 1

• OJ IIDOCAST OIlY m:1 IS YlBm.
OJ VAU.E BASIC NO NJJIE. fiRST OO((E IS V15B) >5C1

7 o 14 7 o
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7"'" Chapman Avenue, Galden Grove, CA 92641 ---ril?
Customer Service: (714) 898-3800

I

First Name -)<[
hliaI laslName DaD .-'r.;i )- t

~

~. r....., - ~,.

~- If.' N

Address } Apt" Sales Rep.• "'-" -,pr

'"'"'\'( ; "~ l:'j ( .. ' ..-.. , -) /h ~)/~ I'::'7' -- r", .....·f x I i J~.

city

fl T? Zip Code - Order taken foI'
-, '>- ,:

" -. }
...... _.-.;::.

• ~', I

Telephone ( Home ) Telephone BusinesS HARDWARE...---.. ('- I
~ ri.... £ (.,# _" l Jt(... . ~

SERVICES REGULAR INTRODUCTORY * OUTLET 1
OUTLET 2 0 0eB!Qf I PRICE OUTLET 3 0 0

~ ~ME··.·.·.·.·.·.·.·.::·.::·.::·.·.·.·.·.::·.:·.·.::·.
i OUnEY4 0 0

$11.95 ..". ! C '-"'- OUTLETS 0 0$ 10.95 ...:: I .

~ ~·sERViCE·.·.·.·.·:.·.·.~~·.:: $ 6.95....,-- ~ -- MOHTHL.Y RATE
$2595 ..... L'~

/ .... , ,, . , -. J .-." ,.-.., r--0 BROADCAST BASIC.........._ .... $12.95 .... $ 4'-,< I'
0 VALUE BASIC ......._ ............... $15.95..... \

..- . \.;,__. t : ' 0

0 DISNEY .................................... $ 7.95 ..... ! i INSTAU.ATJON FEE
0 DMX WITH 0 J REMOTE ......... $10.95 ..... -- ··-E.O. $ ,(;c,~0 GUIDE ...................................... S 3.29 .....

~ ~. -
0 ZTAe ........................................ $ 3.95 .... 'c .' ," I' . VCR

-
0 EQUIPMENT DEPOSIT ............ $ 25.00 ..... - l%ti0 INSTALlATION ....._ ......_ .....

S49.95"''0' ..,.. $
....- ,.-

0 INSTALLATION NO ....._ ....... .----··f· ( .-xu.
S10.00 ... ...., ( .L.; L/' _

0 INSTALLATION OM)( ................ $ 10.00 ..... ..

~.
CASH VISA

0 INSTALLATION OTHER ............ 0 0
o ADDITlONAL 01Jl\..ET .............. ' $ 4.00 I S6.ocr-..,?

PACKAGES __ .. ' " 0

~, H80. SHOW· 'NC ·lTAC.... $ 22.95 .....__- 1ISTAlLA.'OON o.TE

C C 1<"'· GF<.'sHowTIME· DISNEY· ZTAC . $14.95 ..~. Gi;'<~ " , ~

;o SHOWTIME· n«;. ZTAC ...... S18.90 ..... . socw.~ HUMllER./

0 SHOWTIME • ZTAC ................. S11.95 .....
0 TMC·ZTAC ............................ $ 8.95 ..... DAlVER S UC£NS£ NtMlER

APf'LICABLE FEES I TAXES /.'( .
, . /' ('. 7
'-J ........t., / ;' i '..,

TOTO'-'-:--;( . IoCCOUn" NUUlER

* INTROOUCTOR'f 1'f}ICE. GOOO OM.YFOR THE DURATION OFOFfER -:'t<ll(: :-, ':::
/ -AEIWIkS :

I ~\ . -A i"i ( ~<..... ~~
"/

, , • I -- ..-
" I

I

,
'WW8 1!!lN61V1lE

~_ I

\/ ,- .) I
.....~. )) l,~_,"", ~.1/.' ./ I •

" oj
f • . t·: .. ~ ,""',, ...~_.. '".1 .#

DlIt ....-...-..__......-,.....CIIlIIT.V..........
~~~........ __~.Ma....1Il . Ohf.........,.,.MprtoIt..10 .... res' .".tllIcM 1/'/1;



: . ·dH,N~

... ."... ~ ~ '" . , ,...~---'" _.".. - .~.

BASIC SERVICE

2 CQe~igious u4ccess 22.
3 KMOl4-...:.o<ass 23.~~ANIC- 24_
5 lIlJJ(;J 25 MmOMARJ(ETS~s...rSc."'"

6 26_
7 • 01"'1'0. c

1100 000MI

8 ~~
SoINANfOMOCI'I'D ACCISS

9 •.!12
10 If,•.rtfl

V',IlfOONeC

11 KLRN~
12 III .TELEMUNOO 32i~uAFFtUATE

13 C:."t"~T""''' 33 XUBK Nvo. Laredo

TOTAL ENTERTAINMENT 34 BARKlR CHANNEL
KEHS\SPECIAI. PAY -PEIPIIEW

14. 35 &c~~ ..

15 ~~! f •E. ~ !,~ ~ 36 GCNI
16 HHI/Iin. 37 @NBCNM'5 Q4iiMWQ..'

17 38A
18llllOl 39 !!!
19 IlB PAY·PER-VlEW

• /(M;

20".....· III PAY-PER·VlEW/
(M;FASHIOttCIWHI.

21
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The rate adjustments mmdated by the Cable
Act of 1992 will go into effect September 1. This
brochure explains the new rates and the reasons
they have changed, and discusses other changes
you can expect as the Cable Act lIOes into effect.
These adjustments are set by a national bench­
mark system. The relatively modest drop in your
cable bill reflects the fact that Paragon Cable has
been able to keep its rates competitive over the
years. Alarger rate cut would only have meant
that Paragon's rates had been too high before the
new regulations.

Q: How much are my rates going down?

A: Please refer to the rate chart in this
brochure. The drop in our most popular "Total
Service" package of $2.06 per-month indicates
that Paragon's earlier rates were closeio what
Congress and the FCC expect a system's rates to
be. Most custom,rs will find additional savings
from elimination Or reduction of equipment
rental and additional outlet charges.

Q: Why didn't rates go down Suoner?

A: The new rates were supposed to go into
effect on June 1, and Paragon was prepared to meet
that deadline. But the Federal Communications
Commission (FCC) originally delayed the increase
until October 1 because Congress didn't give the
Commission the money it needed to implement the
requirements of the Cable Act. Finally, a September
I date was set.

Q: What about premium channels like HBO
and Disney?

A: Because rates for these premium channels
aren't regulated, many cable systems plan to charge
more for them to make up for revenue losses from
rate-regulated channels. Not Paragpn We are com­
mitted to keeping our rates as low as possible so our
customers can continue to find value in cable. We're
not raising the rates we charge for premium channels.

Q I Why was the Senior Discount dropped?

AI Paragon was pleased to oUer senior citizens
a discount of 10 percent. Unfortunately, the Cable
Act reduced what we can charge and increased our
costs of doing business. Consequently, we were
forced to drop this discount, though most seniors
.viii still benefit from the price reductions.

Q I D~s the increase in Value Basic's cost
mean that current Value Basic customers
will have higher bills?

A: No. Current Value Basic customers will
continue to pay a special promotional rate of $15.95
a month. Only new Value Basic customers will pay
the new regulated rate.

Q: What effect will the rdte reduction have on
Paragon?

AI We expect that it will cause Our revenues to
drop about $2.5 million per year. Because the cities
we serve receive fees based on our lJr055 revenues, they
also will see their revenues from cable drop, 1D..IlllaL
your rommunjtil:$ wjlligte apt S250 000 annyalN

Q I What will happen to my rates in future years?

A: Most industry analysts believe that "a Ia carte"
cable packages will be more popular in the future.
Over the next few years, Paragon will become the
first cable system in Orange County to provide a
state-of-the-art IJO-channel fiber optic cable system
to our customers, You will be able to select exactly
the programming menu you want, and will pay a
charge for each channel or package of channels yoU
receive. We expect that after inflation, most of our
customers will get more stations they enjoy viewing,
and will pay about the same they're paying today.

Q: Why did Congress force cable companies to
cut their rates?

AI Some prominent members of Congress.
notably then-Senator AI Gore. thought their local
cable systems charged too much. The new regulations

punish every system for what mayor may not have
been the excesses of a few. Paragon and the local
government bodies that regulate cable have
always been committed to keeping our rates low.

Q : I've heard that the Cable Act is pro-
broadcast television. How can this be if
your rates have no effect on broadcasters?

A: The Cable Act COYers more than rates. It
forces us to carry broadcast stations on one-third
of our channels. even if our customers don't want
the new statio.., - that's why we recently had to
cut back on C-Span's broadcast times. which
made us and many ofour customers unhappy.

The bill also makes it possible for broadcasters
such as KCBS and KNBC to deny us access to their
programming, The broadcast networks are current­
1y tryng to devise a plan that would force cable
customers to pay a monthly surcharge for their
programming while the rest of the neighborhood
receives their signal for free. We hope the broad­
cast networks will continue
to allow cable customers the
same service as non-customers.

If you w ·u!d like to find
more abolAl how the Cable
Bill will affect cable rates
and <ervice, please all
your customer servic,
representative at
(7141898-3800.

t__~~====



(1) The new rate for Value Basic applies to new
Value Basic customers only. Rates for existing
Value Basic customers will be unchanged.

(2) TBS is now available on an a la carte basis.

(3) The whole house charge is a flat charge for
one or more premium services on one or
more televisions in a home. The charge for
additional outlets has been dropped.

(4) Depending on the package. elimination of the
Senior Citizen discount will cause a 51.60 to
$2.60 increa..-e.

\

Paragon
Cable Service Ra~es

(Effective September I, 1993*)

These rates are for Huntington Beach. fountain
\'alley. Stanton. Westminster, Rossmoor and un~

I Ilcorporated Garden Grove. With the new rates.
\\roadcast Basic and Value Basic will be combined
Ilto one level of service: Value Basic. The cost of

I 'landard Basic. our most popular cable package.
,lower. Premium channels, like HBO and Disney.
,re not affected by the new rate regulations, so
!larges for "premium packages" will not increase.

........1iIk
VllIue ...
vlliiitWllii·... tao; .k·

a-dcIIt8llic
'*tlilllif.;j"c;· .
SlanIlaId...Service
.......liD
TatliSInb

61aelliillf'U' 'I"'''.' .
Il8IlIIt!

'ClI:a r "MIl!'liP'
AlWItionaI oudIIa......lWW'i _ . "'~'

r:-;;we-~~f~l.
St..-d inIIaIIIim ct.p
.................. "'No......._.

ow...e
3.00

1UI
12.95
'!M

13.00...
$25.~

.3.t5...
US
4.llO

L····W...­49.95

NewRm
nI.

18.44
11M

nla
11.44

4045
1.00

$23.19

'116
.34
1fI......

3.00
-0-

24.ll6Ihr.

Chanp

+2A9

$-1.06

-]9
+.34

.3JI8
-4.00
-6.00
+3.00

Regardless of the
financial impacts
we face from the
new lower rates,
PmgonCable
is launching
a$15 million
improvement
to our system
which will make
our customers the
first in Orange County
to have a fiber optic cable system,
These changu will make it possible to expand your
system to 130 channels, including MW interactive
channels, video on demand and exciting new prod­
ucts and services.

For more information on how you can help
Paragon Cable continue to provide the programming
you want... on the channel you want... at the price
you want, pIwe call (7141898--3800, and watch your
mail box. We'll keep you updated on our progress
and let you know ways you can help keep value,
selection and quality part of your cable package.

D
PARAGON

_ .A'" E S
, .. ~~-'

-.Nhy are cable
rates changing?

Hcnv D1uch \Nill
they change?




